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World leading provider of 
telecoms equipment & services

> 40 % of the worlds mobile traffic goes 
through our networks. 

> 50 % of all smartphones

 
are on an ericsson

 network 

> The networks we support serve more than 2 
billion subscribers

>

 
Biggest share of R&D in the industry

> LTE contracts with 5 of top 1o operators in 
the world: Verizon, AT&T, Docomo, Vodafone
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Today

2 B Internet users

5 B Mobile subscriptions

80% Population coverage

200.000 SMS each second

1.4 B Social media users

20 B App downloads
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1975    2000 2025

50

5

0.5 PLACES

Billion

PEOPLE

EVERYTHING WILL BE CONNECTED
 AN INDUSTRY GROWTH STORY

THINGS

Inflection 
points for 
telecom 
industry
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EVERYTHING WILL BE CONNECTED

Connected 
consumer electronics 

Intelligent transport, 
industry and society, smart 

utilities 

- Entertainment, security, health
- Productivity, new revenues
- Sustainability, regulation 

- Broadband ubiquity         
- Declining cost of connectivity

Drivers

Enablers
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CONNECTED DEVICES

Businesses Societies

People

Online 
homes 

Personal
network 

Intelligent
transport 

Smart

 
utilities 

Industry
& society
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50 BILLION CONNECTED DEVICES 
2020

2020
Businesses Societies

People

Online 
homes 

Personal
network 

Intelligent
transport 

Smart

 
utilities 

3B middle class consumers x 10 connected devices 
30B connected consumer devices

>1 billion vehicles

>100B embedded 
processors shipped 

(cumulative)

>3 billion utility meters 

Industry
& society
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Retail
Security

BUSINESS PROCESSES IN 2020

ICT is critical to secure sustainable competitiveness

Financial
Services

Manu- 
facturing

Transport
Government

Healthcare
Utilities

Self service applications, M2M communication and 
automation will transform business processes
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IN THE NETWORKED SOCIETY PEOPLE, 
KNOWLEDGE, DEVICES, AND INFORMATION 
ARE NETWORKED FOR THE GROWTH OF 
SOCIETY, LIFE AND BUSINESS.

Vision
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A revolution doesn’t happen 
when society adopts new tools, 
it happens when society adopts 
new behaviours. Clay Shirky

Associate Teacher for New Media at NYU
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Smartphone
 

revolution
 flooding

 

the

 

market

 

and

 

bringing

 

new challenges
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2007 2008 2009 2010 2011E 2012E

North America 

Western Europe 

Asia Pacific 

Central & Latin
America 
Central & Eastern
Europe 
Africa Middle East 

Total 

In 2015 the smartphone penetration in Latin America will reach 35%.

VoIP applications over the smartphones constitutes a real challenge 
for operators.

Smartphone Penetration
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THE APP PHONE EVEN MORE PERSONAL
 the opportunity & challenge

“The App phone”The Mobile 
phone 

› Personal 
› Vital functionality

› Metaphor
–

 

Keys
–

 

Wallet

› A reflection of self 
› Access to my 

whole world
› Metaphor

–

 

Right hand
–

 

Mini-me 

Emotional 
attachment Like Love

Like 
very much

35 % of 
Smartphone 
users in US use 
apps before 
getting out of 
bed

18% check their 
Facebook 
status
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Changing behavior

DIGITAL NATIVES

SHARING

COLLABORATIVE

MOBILE

CONNECTED 24/7

TIME & SPACE 
INDEPENDENT

DIGITAL APPEARANCE

ACTIVE

FAST DIFFUSION
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MENTAL SHIFT TECHNOLOGY

+

CHANGING BUSINESS

+

New mindset
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NETWORKED HEALTHCARE

NETWORKED SCHOOL

NETWORKED UTILITIES

opportunities
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example: Project K-nect
 North carolina

 
usa

› Students are given smart phones with 24/7 Internet access 
which they can use at home or school. 

› Students have full access to both the Project K-Nect 
curriculum, as well as the smart phone features including 
instant messaging, video and photo capabilities, calculators 
and Internet access

“The smart phone is like a teacher in 
my pocket.” – Project K-Nect Student

“I can’t go back to the way I taught 
before Project K-Nect.” Project K-Nect 
Teacher
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Telefonica
 

EDUCARED
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Example of Reaching out
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The vast majority of academic research points towards GDP growth partly contingent on 
broadband penetration

Examples of organizations stating 
a positive impact of broadband Quotes

Source: Arthur D. Little research and analysis

“Broadband has a significant impact on growth and 
deserves a central role in country development and 
competitive strategies”

Rossotto et al. 
2009

“Broadband has a positive impact on employment ”
Brookings Institution 

2007

“Several academic studies find that broadband has a 
positive effect on the environment and society”

Ovum 2008

General consensus on ICT 
benefits 
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ICT & triple-bottom-line 
development
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ICT & triple-bottom-line 
development
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Joint framework Ericsson & 
Arthur D Little
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INDEX CONSTRUCTION
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Matrix variables
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Matrix variables
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Networked society city index 
ranking
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Singapore : objective->
 Competitive advantage
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The importance of state-of-the-
 art infrastructure
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Key factors
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+ +

The New ICT INDUSTRY
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