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Turning Social Networking into Profits

A WORKSHOP BY LIH DIGITAL

How do | start my company’s Social
Media Plan?
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Linked me Account Type: Basic v salomon dayar

Home Profile Contacts Groups Jobs Inbox [}l Companies News More People ~ | Search..
Agencies Love Argyle! - See why more agencies choose our white label social marketing dashboard. From: Argyle Company, Inc

 Improve your Profile | View profile

_ 1 salomon dayan e«

~ Digital Marketing Director at Lopito lleana & Howie
Puerto Rico | Marketing and Advertising

Ask for recommendations
Create your profile in another language

Edit Photo

s | 90% profile complet

salomon dayan via Twitter

sedayanr De camino a #lopito #lih hoy social media workshop. #lihworkshop Complete your profile quickly
con clientes y prospectos. Good feelings ;) A7 Import your résumé to build a compl
t3 Retweet + 1.7 Favorite + * Reply Like + Comment « Share « Post an update * minutes.

28 minutes ago

Profile Completion Tips (Why do this?)
Current  Digital Marketing Director at Lopito lleana & Howie Edit
+ Add a current position
Past Interactive Director at Young & Rubicam Damaris
General Manager at Touchpoints RD
Digital Account Supervisor at JWT Puerto Rico

& Add your summary (+5%)
& Add your specialties (+5%)

Education  University of Portsmouth

Hebraica . 3
Universidad Metropolitana (VE) Introducing SurveyBuild
Recommendations 7 recommendations Edit Gain insights faster with
Connections 286 connections simple solution.

Websites Company Website Edit
Twitter sedayanr Edit
Public Profile http://pr.linkedin.com/in/salomondayan Edit




Salomon Dayan:

Email: sdayan@lih.com

Twitter : http://twitter.com/sedayanr

LinkedIn: http://do.linkedin.com/in/salomondayan

Slideshare: http://www.slideshare.net/sedayanr

Google+: https://plus.google.com/109134724726450874915

Website: http://lih.com/



mailto:sdayan@lih.com
http://twitter.com/sedayanr
http://do.linkedin.com/in/salomondayan
http://www.slideshare.net/sedayanr
https://plus.google.com/109134724726450874915
http://lih.com/
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@ oci al . edi a ehavi or

Forrester’s Social Technographic Ladder — 7 levels of
participation

~

Creators

Creators

Conversationalists —

Critics

Collectors

Collectors

. Joiners

Spectators

Spectators

Inactives

N o O s~ DR

Inactives




@ oci al . edi a ehavi or

Listen for:

* Missed opportunities and niche topics that
your company may be overlooking

 |dentify what messaging Is resonating with
the audiences

 What Is driving engagement

* What guestions people are asking and
searching for
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Social Media Research Tools

* Mention
« Keywords

e Alerts



Social Media Research Tools

o4 Like [ 30,888 people like this. Be the first of Send tweets, see your friends, save searches & more.
vour friends. )

TW'TSC ole p Follow @twitscoop Sign in with twitter -

Follow @twitscooptrends Aeailibe i the Wme
STAY ON TOP OF TWITTER! EE ST [ App Store
Language : | English 3|

Home Hot Trends Search

15: Buzzing right noy
Search for:[l ] | Search | | Clear All | Auto Refresh Pause Graph 07:15:08 B Zing rignt now 0ot o

adolf alter arsenal behavior bestselling bleber biography blr

blessed caws chocoime COUNTAOWN county Crash

dark... deprem ..., enemy

everybody excellent feve r
gOOd morn i ng headache hill hitler iya jersey

junior KNITE kyunyun tazy tookin ounge MANAGET med
meaning midnight mOOd morning nightmare normal Oke patient

pee points positive quirky rain l’alnlng rainy refuse repeat response

SChOOI science SeCtlon seem similar S n Sd

songs threatened tight tmr Unf0||0W Vlda vintage walking wear

worst

.1 Pagelever




@ Tweet Cloud

agosto animar anos anunCiO Aporta agui aS]r Banco bueno
cabron Calidad Campaﬁa CanCion canto caribnews

Christian 70019 Com bo Coney creo dara dia dice dijo diran

echando eacircodeamesa EINUEVODIA Entéace €SCUChando
esta ... iedeon fUE weon gANAS hace hago hay nuces
Isla lante lanza ..... Macetaminofen
manana .... mejorar MeNSAJe .. p pues
sone poputar primeranos PUETTO wiere renepere sone SALSA srtcoron
uena Supongo sus tencri LIENE ttritercs LOAOS tonight tremenda vamos

version video WeRLife.com WHKAQ vyoutube

* Entre las palabras relacionadas, todavia no hace referencia directa al banco



Google Alerts

Google alerts  icoipuerto ico B

Google Alert for today

From: Google Alerts <googlealerts-noreply@google.com>
To: centennialpuertorico@gmail.com

Web 1 new result for idol puerto rico

Idol Puerto Rico Gala 4 Joseph Part 7-10 - YouTube
... on Sep 27, 2011. Idol Puerto Rico Gala 4 Joseph Part 7-10 ...
Idol Puerto Rico Gala 2 Joseph Part 5-15by rickyponcepr497 views

www.youtube.com/watch?v=N8AlsZF4sLQ

Manage your alerts - Google Alerts Help - Terms of Use - Privacy Policy - Google Home - ® 2011 Google

Google Alerts get to your emails and allows to set type, frequency

|7



@ Before start you need...

Competition ' Brand

Listen and learn before diving into social. Understand
the opportunities available for your brand



Strategic Model

Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009



@ Strategic Model

Meet our

Objectives
?

Source: Internet Advertisina Bureau (1AB) — Social Marketina Plavbook 2009
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Does it has
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#3 Strategic Model

Meet our

Objectives
?

Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009

Does it has
Value
Exchange?

Leverage
our
Arsenal?

Follow the
Rules of

the Social
Qutlet?
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Objective

Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009
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& ommon . bj ecti ves

Building Brand Awareness

Sales Pipeline

Community Activation/Engagement
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Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009
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Expectations US Facebook Users Have After "Liking"
a Company on Facebook, June 2011
% of respondents

To galn access to exclusive content, events or sales

To receive discounts or promotions through Facebook

3
:
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3
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3
:
:
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3
q
=
g

47%

The company to be able to post updates, photos or videos to my
newsfeed

T

3%%

To share with friends, family and/or co-workers
38%

The name of the company, brand or organization to show up on

|5
B
e
=
&

5
®

The company to send me more relevant content based on the
information in my public profile (e.g., age)

J6%

To interact with page owner (e.g., brand, personality, etc.)
28%

The company to be able to access information in my pubilic
profile (e.g., age, gender, interests, etc.)

27k

The company to contact me through other channels (e.g., email,
postal mail, Twitter, etc.)

I

Do not expect anything to happen

TR

hote: n=62¢ who have “fiked” at isast one brand )

Sotirce: Exactlarget, "subscribers, Fans and Followers: The Meaning of
Like," 5ep 21, 2001

132746 wisrieMarketer.com




ersonal | zi ng ust oner ervice

Doral
AVISO IMPORTANTE A NUESTROS CLIENTES DE DORADO:

Por la seguridad de asociados y clientes, nuestra sucursal ubicada en Dorado
estara cerrada por el resto dia, esto debido al inminente desbordamiento del Rio
Dorado. Los clientes podran realizar sus transacciones a través del servicio
personalizado de Teledeoral llamando al 787.749.7000 ¢ accediendo a la pagina
doralbank.com.

wall Photos

doral

1,057 Impressions * 0.38% Feedback

[i_l. Like - Comment - Share * August 23 at 1:43pm

A,
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Doral
AVISO IMPORTANTE A NUESTROS CLIENTES DE DORADO:

Por la seguridad de asociados y clientes, nuestra sucursal ubicada en Dorado
estara cerrada por el resto dia, esto debido al inminente desbordamiento del Rio
Dorado. Los clientes podran realizar sus transacciones a través del servicio
personalizado de Teledeoral llamando al 787.749.7000 ¢ accediendo a la pagina
doralbank.com.

wall Photos

doral
eres parte @

1,057 Impressions * 0.38% Feedback
Like - Comment * Share * August 23 at 1:43pm

A

Customer Service Announcements
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You TUbe Search Browse  Upicad Croato Account  Sign ln

Q&A with AT&T's Senior Android Project Manager
ShareATT 1,065 videcs (¥

XL

" Explanation Motorola Atrix 4G
. By SProATT
13,458 vawn

HTC Ara Unboxing - ATAT
Arncirold Product Manager
by SnaroATT

130037 vows

ATAT Dont Text While Drving
Documentary

by ShareATT

LT 04 v

ATAT Retrink Possibie -
Rpple EfMect
By SharsAYT

RS 19 v

Maotorola Atrx: Hands on

> 4 . i X FREL Demo (ATAT 4G LTE)
by ordih oy
Gune P 4 Aaw v Seam Emeea W 6,972 - 12408 veews
Upoaaod by SarwATT o Feb 22, 2011 — Motorora Atnx 4G wvs HTC
Danto Martin, Senice ATAT Android Project Masager, thkes some fime 10 N 2om frapire 4G ATAY “Face
2 it oneet vy
Show morno
Motoroia Alnx 4G vs HTC
Highas! Rated Commarts Insgire 4G Part 2 ATAT
Or Deter yee, why i3 they nain the atix? No side lossing, lethering plan tequined by SAargnakaaiy
120 1he lAp0p CEck aven BOugh It SN HEWNNG, ANG & CkeE boot iadart 8,000 viws

hustomen 1551 | weeh 500 7Ey




ersonal | zi ng ust oner ervice

YOII TUbé '5_"\“ Browss  Upicad Creata Account ~ Sign In

Q&A with AT&T's Senior Android Project Manager

ShareATT 1,085 videos (=

'u?ﬁl I

Explanation Motorola Atrix 4G
By SoATT
43,858 vews

HTC Ara Unboxing « ATAT
Ancroid Product Manager
by SnareATT

130037 v

ATAT Dont Text While Drving
Documentary

by ShareATT

LT84 v

ATAT Rethink Possitie -
Rppie EMoct

Dy SharsAYY

ART T19 v

Mosorola Atrx: Hands on
Demo (ATAT 4G LTE)
By pondishory

12,408 vares

> 4
G P 4 An v Stam Emeed W

Uptaaod by SnareATT o= Feo 22 2011

Motoroia Atnx 4G vs HTC

Dante Martin, Senice ATAT Android Project Masager, thkes soma time 10 hniohn Insgite 4G ATAT "Face
Ty Srarpboreenvy
Show mono 7035 vhows

Motoroia Atnx 4G vs HTC
Iinspire 4G Pant 2 ATAT
oy Smargtoronrey

A.008 views

Highas! Rated Commarnts

COr Detier yee, why 03 they nain the atix? No side lossing, lethering plan reguired
122 10 LA COck Svan BOugh It IS T BENNNg, And & K0cked boot isadaer
276

Pustomen i 351 | meek

Information & Knowledge




@ dentify alue — heck .1 st

Build a comprehensive customer profile that
includes:

* Tips about their sense of humor

« Information about their lifestyle
 What they value in life, their struggles
« Their concerns

* Their expectations

 Document influencers in each market and note
suggested conversation topics and tactics
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Arsenal

Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009

36



@ uil d your rsenal

Assets such as content, video, celebrity endorsements, partnerships can
be considered

Create differentiating assets

content portable
and shareable




@ ui | di ng onsi derati ons

Content Community
Management




@ rsenal actics

Details about your company: People follow
brands to learn more about them. Share:

« Culture

« Company news
 Employees

* Product or services



@ rsenal actics

Details about your company: People follow
brands to learn more about them. Share:

« Culture

« Company news
 Employees

* Product or services

Simple way to show who we are and how we do it.
Doesn’t take too much effort



facebook i Find Friends  Home -

"Dia del Disfraz" - Empleados CND # 12 ¢ Like | @ Tag Photos

By Presidente (Albums) - Updated about 8 months ago - Taken at Cerveceria Nacional Dominicana (CND)

People You May Know See All

Jesmarie Jesmarie Vazquez
&\ Add Friend

~ ‘\' \'m =i

Francisco Jimenez

)EDA[ 2 mutual friends

@) Add Friend

a

Sponsored Create an Ad

NEW: The Sims On Facebook

The Sims has hit
Facebook! Don't miss
out, play now!

Gana $10 USD!

reg.ecglobal.com

Participa en una
encuesta sobre viajes y
gana automaticamente
$10 dolares para
compras con PayPal,
Vilido para Puerto
Rico,

Este mes Berlitz Paga
berlitz.net.co

' = Inscribete este mesy
Berlitz paga $150 de
> 2 cada nivel hasta que

f— 2P termines Programa

. é Semi Privado Plus

Efectivo, Econémico y
Divertido

Viernes 4 de Febrero, 2011,
Reduce la Velocidad

comisionparalaseguridadeneitransito.com

Un dia colorido en las instalaciones de Cerveceria Nacional Dominicana, donde
s La diferencia no es solo

todos los empleados estin realizando sus labores disfrazados. Estamos en

carnaval y {Celebramos como nosotros los dominicanos sabemos hacerlo! ] 15mph; la diferencia
AL ‘r' RENCIA puede ser una vida.
PUED SER :
Al final de la jornada laboral, nos juntaremos para compartir y disfrutar con UNA VIDA Reduce la velocidad.
alegria, Ademas, premiaremos al mejor disfraz

Like - Share

&) Pote Leche and 134 others like this.



& Pote Leche and 134 others like this.

Josefina Duran WUAO IS NICE PIC
February 4 at 11:13am - Like

Miriam Arias Pelaez Me encanta su originalidad.....GENIAL
February 4 at 11:15am - Like

Aris Herrera Nice
February 4 at 11:15am - Like

Santiago Batista Cuanta mjre bella hay en esa compania
February 4 at 11:15am - Like

Arelis Nufiez estan todas muy bonitas.
February 4 at 11:23am - Like

Gregory Santana Knipping esa tiene que ser |la mejor compania
del mundo

February 4 at 11:24am - Like

Veronica Nina Wwwaao!!ltan original como CND...
February 4 at 11:26am - Like

Jennifer Mendez Me gusta el de la chilindrina :)
February 4 at 11:26am - Like

Seryi Duran Me encanta la chilindrina!! Wow quiero trabajar en esa
empresa que nicel!

February 4 at 11:29am - Like




@ rsenal actics

Thought Leadership:

* Promote content illustrating your domain
expertise that also provide value

« Share whitepapers on industry trends, pictures
and infographics



Thought

rsenal actics

_eadership

Yo Soy Claro

CLARO TIP: jEstds en una importante reunion y olvidaste poner tu
BlackBerry en vibrador?

No te preocupes, puedes ponerlo en modo vibracion con sélo dejar
presionada la tecla Q. Y si deseas regresarlo a modo normal vuelve a dejar
la letra Q presionada.

5,894 Impressions - 0.51% Feedback
Thursday at 2:19pm - Like - Comment

& 25 people like this.

Raquel Lora Cepeda AY GRACIAS POR EL DATO!
Thursday at 2:20pm - Like

Raquel Lora Cepeda Y LA N ES MUY FACIL Y LAS VOCALES
ACENTUADAS!
Thursday at 2:21pm - Like

& § MeGa DiVo Ru Eso Se Sabia Ya X
y Thursday at 2:26pm - Like

Ivan Bergés wow increible...lo mejor de todo en que funciona

Thursday at 2:29pm - Like

Marilandy Garcia Graciassss no sabia ese dato, que chulo..
Thursday at 2:51pm - Like

Write a comment...




@ rsenal actics

Event Marketing + Social

« Promote events detalls, activities, and news
broadly

* Real-time updates, alerts and reminders
* Audiences can participate more easily

« Community sharing of content and ideas helps
amplify buzz and attendance



rsenal actics

Event Marketing + Social

KEYSTON

Keystone Puerto Rico
Jueves de calle. Te vemos en Panchta's con Maicol y Manuel y JQ.

Y sino estds cerca, esperamos que janguees con tu Keystone en mano.
1,250 Impressons - 0.40% Feedback

Lke - Comment ' Share - September 1 at 6:45pm

£ 4 paople ke this.

Valerie Madera Garay Aha eehhhhh
September 1 at 7:12pm - Unlke © &3 1 person

Wrie 3 comment

Keystone Puerto Rico

HOY en Panchta's Pub vieja escuela y nueva escuela representados por Maicol y
Manuel y JQ. Tambsén estard Franco el Gorlla, junto a los King Breakers. Nos
vemnos akl

Wall Photos
1,255 Impressons - 0.64% Feedback
{& Unkkz - Comment * Share * September 1 at 11:12am

Y You and 7 others ke thi.

Wrte a comment




rsenal actics

Event Marketing + Social

Keystone Puerto Rico

iHoy! En La Respuesta en Santurce Orquesta El Macabeo, Jamsha El
Putipuerko y el segundo aniversario del corillo de Bicijangueo.

Llega temprano que las primeras 15 personas entran GRATIS, cortesia de
Keystone.

1,484 Impressions - 0.27% Feedback
Like - Comment - Share - September 24 at 6:24pm

1 2 people like this.

Zaida Marii- Lopz Jessica Concepcion Garcia
September 24 at 7:16pm - Like

Jessica Concepcion Garcia Jajaja
September 24 at 9:48pm - Like

Write a comment...




@ rsenal actics

Share Content from the events: connect to
community members who aren’t present

Keystone Puerto Rico
liiiiii/ii” Franco El Corila montidndola
- p

Wall Photos

f ]
[&] Like - Comment - Share

&Y 8 people like this.

Keystone Puerto Rico
s JQ cantdndole a la suegra!
E 1,038 Impressions 0.43% Feadback

&5 7 people like this.




@ rsenal actics

Product launches + Social
*Affordable channel to reach active audience

Enhance other media spends by reinforcing messages
and increasing impressions

Build excitements with information and offering exclusive
deals

*Growth adoption opportunities by reaching a large,
Interactive audience at launch

*Product Demonstrations: don’t just tell people, show them
with compelling demonstration



rsenal actics

Product launches + Social

facebook Iy Home Profile Find Friends Accowst v

Circo Toys's Videos

Find More Freods

q@l (_
v O



rsenal actics

Product launches + Social

iWWE en Circo Toys!

£5 You and Dare To Ba Fz ke thes,

Crco Toys
@ Tocas tus estrelas de & VOWWE 25530 2n &l nng de CIRCO TOVYS. (AtEngana!

wall Photos

t.'-i.~""; Comment - Shara ~ S
&5 You and Tanaise! Perez ike ths.




rsenal actics

Provide Pre-Packaged Content. Make easy to share
content on your behalf, leverage your community to
further bolster your brand

@

Doral

Esperamos que todos estén bien luego del paso de Irene. Es un buen momento
para hacer la diferencia en tu comunidad. Relunete con vecinos y forma una
brigada de limpieza y recogido para las areas verdes y comunales de tu
comunidad.

1,574 Impressions * 0,57% Feedback

Like - Comment - Share - August 24 at 10:33am
) 8 people like this.

Paloma Ramos Tremenda idea. Los felicito.
™ August 24 at 11:05am - Like

Write a comment...




rsenal actics

Provide Pre-Packaged Content

Doral
Felicitamos a todos los que han sido parte d |2 Limpieza Internacional de
Costas.

wall Photos

1,408 Impressions - 1.21% Feedback
[@ Like - Comment - Share - September 1
& 13 people like this.

7 View all 4 comments

Milagros Salgado Maldonado ahhh . . . no pude ir. Pero pa'
| la préxima me apunto. je, je
September 17 at 10:54am - Unlike - 5 1 person

: Rivera Noel Tras que es el mejor banco que ofrece serviclos
S se ocupa de la isla . Gracias por ser tan excelentes.

September 17 at 11:15am - Unlike - &5 1 person

Write a comment...




trategi c . odel

Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009
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(1] Assess |
(2] Evaluate |
(3] Respond __ |
4] Final Evaluation |
(5] Considerations _J

Initial guage of platform audien

Social Comment
A social comment has been
discovered about your brand/program

Is is a positive posting?

Assess Influence
will determine
whether any action is necessary

Does post merit attention?

Assess Content

Does this post contain errors or misrepresentation
of the organization's messages and/or position

Concurrence
A factual and well cited response, which
may agree or disagree with the post,
yet is not negative.
You can concur with the post, let stand
or provide a positive review.

Do you want to respond?

Assess Against Objectives
Is the post relevent
to the program?

Let Post Stand

No response is necessary.

Continue to monitor.

®

If after a final evaluation

“Trolls”

Is this a site dedicated to bashing
and degrading others?

llRagerll
Is the posting a rant, rage, joke,
ridicule or satincal in nature?

“Misguided”
Are there any ernors
in the posting?

“Unhappy Customer”

Is the posting a result of a negative
experience from one of our stakeholders?

Final Evaluation

Based on review of all options, advocate or
detractor influence and issue prominence.

Will you respond?

Response Considerations
you decide to respond, ensure you take these considerations into account:

Let Post Stand
No response Is necessary.

Continue to monitor.

Monitor Only
Avoid responding to specific posts.
Monitor the site for relevant
information and comments.

Fix the Facts
Respond with factual,
informative comment

Restoration
Rectify the situation. Respond and
act upon a resonable solution

Let Post Stand

No response is necessary.

Continue to monitor.
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Source: Internet Advertising Bureau (I1AB) — Social Marketing Plavbook 2009
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Salomon LIh  Find Friends Home «~

l Frontline Puerto Rico v I

Page Insights
= Overview

24 Users

] Interactions

Links

Go to Page
Documentation
Send feedback

= Insights » > Overview + Create an Ad

| Week ] Month [03/3012011 - 09/28/2011 ¥ ] | + Export |

Users See Details

New Likes? Lifetime Likes?  Monthly Active Users?

3D e 1 ,891 1 ,777 ®9.4%

Active Users?

ﬂ Daily Active Users W Weekly Active Users ﬂ Monthly Active Users

1.000

| Sat Tue | Fri | Man | Thu | Sun | ' Wed | Sat

Interactions See Details

Post Views? Post Feedback?

87,737 e17% 104 #o2x

Page Content Feedback?

EZ Likes [EZ Comments

| Sat | Tue [ Fri | Mon | Thu | Sun | Wed | sat



Most Recent Posts

bjective #.—
onmuni ty ctivat i on/ ngagenent

i Message Posted « Impressions Feedback
8 hours ago 23,991 0.22%
13 hours ago 30,242 0.30%
M Thursday at 4:37pm 51,312 0.21%
Thursday at 10:38am 44,542 0.17%
Wednesday at 11:46am 64,513 0.62%
September 28 at 10:05am 43,753 0.30%
September 28 at 9:25am 42,916 0.098%
September 27 at 2:21pm 41,551 0.077%
September 24 at 1:35pm 45,533 0.79%
( September 22 at 9:51am 49,030

0.053%



\esults . easurenent s

V\AI' eNeSS

\each

~unbber of ollowers, .ans, usbcribers, hare f oi ce,
npressiones (), ideoiews (), isits/isitors ()

-acebook = .; wtter =; ouube =; -oogle nalytics = .



\esults . easurenent s

nf | uence
sal es/ pur chase

l1ck, 1ews & - eads

~entions of thenes; nentions of products; hort-\.s
(it.ly); astags; abiews (.); \eferrals to website ()

-acebook = .; wtter =; ouube =; -oogle nalytics = .



@ \esul ts . easurenents

ngagenent

nteracti ons

ctive sers (.); otal nteractions (.);
\atioisits/isitors (.); \atio nteractions/isitors (.);
\ating, omments, .avorites ()

-acebook = .; wtter =; ouube =; -oogle nalytics = .



\esults . easurenent s

aci |l 1tate support

onpl al nts & \esol uti ons

hort-\.s (it.ly); \eferrals to ebsite (.); . unber of
conpl aints through ocial utlets

~acebook = ; wtter =; ouube =; .oogle nalytics = .






.uest 1 ons

al onon . ayan:

nai | : sdayan | i h. com
wtter : http://twtter.com sedayanr

| i deshare: http://ww sl i deshare. net/ sedayanr
‘inkedn: http://do.linked n.comin/sal onondayan
~oogl e+: https://plus. googl e. cont .
ebsite: http://1ih. cont




