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SOCIAL COMMERCE 

• Five cosumer trends will dominate enterprise 
decisions this decade 

• 1. Mobile 

• 2. Social 

• 3. Cloud 

• 4. Analytics and Game Theory 

• 5. Video and Unified Comms 

 
*Ray Wang  - Driving eCommerce Growth (Smarter Commerce Global Summit 2011) 



SOCIAL COMMERCE 

KEY FINDINGS 
• Websites that do not engage in e-commerce are losing 

traffic to their Facebook pages at a startling rate 
• Facebook stores are very efficient at traffic acquisition, 

acquiring visitors at no cost through wall posts and 
establishing a store monthly user base up to 10% of the 
retailer’s fan base 

• Facebook commerce conversion rates are on par with 
Commerce websites 
 

*Webtrends Inc. & Adgregate Markets, Inc. 
The Effect of Social Networks and the Mobile Web on Website Traffic and the Inevitable Rise of Facebook 

Commerce Whitepaper 
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ABOUT US  

G TA I n t e r n e t  M a r k e t i n g  i s  a n  i n n o v a t i v e  f i r m  w i t h  1 4   y e a r s  

e x p e r i e n c e  i n  t h e  P u e r t o  R i c o  m a r k e t .  O u r  s t a f f  i s  s p e c i a l i z e d  i n  

m a r k e t i n g ,  p r o g r a m m i n g ,  a r t  a n d  t e c h n o l o g y  t o  p r o v i d e  O n - l i n e  

h i g h  q u a l i t y  c o n s u l t i n g  s e r v i c e s  i n :  

 

– C o r p o r a t e  I n t e r n e t  I n t e r a c t i o n s   

– E - C o m m e r c e  S o l u t i o n s  

– I n t e r a c t i v e  D a t a  A n a l y t i c s  

  

O u r  s e r v i c e s  a r e  d e s i g n e d  a c c o r d i n g  t o  t h e  c h a r a c t e r i s t i c s  a n d  

r e q u i r e m e n t s  o f  o u r  i n d i v i d u a l  C l i e n t s .  

  

G TA  I n t e r n e t  M a r k e t i n g  o w n s  a n  e s t a b l i s h e d  a n d  a c c e s s i b l e  o f f i c e  

w i t h  t h e  t e c h n o l o g i c a l  i n f r a s t r u c t u r e  r e q u i r e d  t o  g i v e  e x c e l l e n t  

s e r v i c e  t o  o u r  C l i e n t s  ( s u c h  a s  K i a  M o t o r s ,  S e r r a l l é s ,  E l  M e s o n ,  

M a n a t í  M e d i c a l  C e n t e r ,  a m o n g  m a n y  o t h e r s ) .  

 
 



ABOUT US  

 

G TA  i s  a  m e m b e r  o f  s e v e r a l  p r e s t i g i o u s  o r g a n i z a t i o n s  s u c h  a s  t h e  

I n t e r n e t  A d v e r t i s e m e n t  B u r e a u -  I A B ,  I n t e r n e t  S o c i e t y -  P u e r t o  

R i c o ,  S M E -  S a l e s  a n d  M a r k e t i n g  E x e c u t i v e s  A s s o c i a t i o n ,  a n d  L a  

C á m a r a  d e  C o m e r c i o  d e  P u e r t o  R i c o .  

 

W e  w i l l  b e  m o r e  t h a n  h a p p y  t o  a s s i s t  y o u  t o  a c c o m p l i s h  y o u r  

b u s i n e s s  g o a l s .  F o r  m o r e  i n f o r m a t i o n ,  p l e a s e  v i s i t  u s  a t  

w w w. g t a . m a  
 



QUESTIONS? 



THANKS  

   F o r  m o r e  i n fo r m a t i o n ,  p l e a s e  v i s i t  u s  @  
www.gta .ma 

 

 


