
WE MAKE YOUR BRAND SPEAK LOUDER 



OUR 
SERVICES 

TAILOR-MADE FOR YOU 
We are your strategic partners and we provide 

a wide array of services. We do what needs to 

be done in order to carry messages to target 

markets that will achieve customer’s objectives 

through creative solutions, innovative and 

effective advertising campaigns, marketing, 

media management and interactive tools. 

Expect great results! 



PR 
CASE 

CLIENT 

PROJECT 

DETAILS 

ALLIED WASTE 

Public relations campaign developed to 

educate population and gear perception 

about waste management, while 

introducing eco-innovation and plants as 

working tools to promote sustainability. 

Hand made press kit was delivered to the 

media with supporting images and 

information regarding eco-innovations. 

This generated important publicity on 

main newspapers and business 

magazines, along with radio and tv 

interviews. An open house event provided 

tours of the landfill facilities to main 

clients, media and local schools. 



PROGRAM 
CASE 

CLIENT 

PROJECT 

DETAILS 

CARDINAL HEALTH 

Program concept & identity development for 

cold chain distribution project designed to 

achieve behavior modification and 

engagement along with a message of 

environmental integrity. 

On-going program development with logo, 

coolers and branding items developed for 

awareness, along with material for health 

for introduction at health industry 

convention.  



AWARENESS 
CASE 

CLIENT 

PROJECT 

DETAILS 

MARS / M&M’s 

Custom signage strategy at the movies to 

introduce the product as an add-on to a 

combo introduction by making the 

experience a more colourful and fun one, 

while increasing wants and consumption. 

The plan was developed with three different 

theatres in mind and each initiative was 

different to maximize the message by 

identifying advertising opportunities at the 

place of purchase without altering the visual 

pre-existing theme and layout. 



PROMO 
CASE 

CLIENT 

PROJECT 

DETAILS 

COCA-COLA / WENDY’S BIGGIE 

Build a strong brand relationship by 

introducing innovative promotional tactics 

and digital contests to increase traffic and 

consumption, engagement and top of mind. 

The phase 1 of project was executed with 

in-store signage at ordering spots such as 

cashiers and drive-thru lines along with 

marketing guerrilla located at strategic 

spots near restaurants. 



LAUNCH 
CASE 

CLIENT 

PROJECT 

DETAILS 

COCA-COLA / MINUTE MAID PULPY 

New product launch 360 campaign 

revolving around a catchy message on 

mass media, teasers at the point of 

purchase, tactical stunts and sampling 

experiences, tied to social media to create 

awareness and product trial. 

67% sales over forecast, radio air time, 

OOH exposure, 12 sampling events, 26 

promo interventions, 20% fridge and 74% 

rack space, 4% share on non- alcoholic 

ready to drink market within only a year 

after launch, tv, online, social and news 

coverage, 5K people talking about the 

brand daily for a total of 219K engaged 

monthly. 



MINI 

CAMPAIGN 

SOCIAL MEDIA 

DIGITAL 

Savvy, witty and targeted visuals promoting lifestyle 

with strong, fun and memorable headlines. 

A common meeting place in our Facebook page. 

We unite the Tribe daily in a common passion for 

their awesome ride and provide them with the 

whole lifestyle spectrum of the brand. 

Integration of digital tools such as microsite, music 

playlists and digital mobile ads combined with 

guerrilla marketing and promotions. 

PR 
Media engagement through memorable press kits 

tied to relevant news to promote brand love. 

RECOGNITIONS 

ARPPR Excel Awards / Special Events and Overall 

Performance / PR Daily’s Media Relations Award / 

SME Marketing Excellence Awards for Best use of 

Promotional Tools /Best Promo Activation or 

Technology /SME Digital Forum 



BMW 

CAMPAIGN 

SOCIAL MEDIA 

DIGITAL 

Combined branded, institutional and retail 

ads designed for specific media outlets but 

with a clean and consistent path. 

Fosters the elite society of Puerto Rico with 

empowering quotes, gorgeous images, and 

plenty of information for drivers and lovers 

of the Ultimate Driving Machine. 

Integrated digital platforms include website, 

on-line inventory, direct marketing, digital ads 

and app development. 

RESULTS 

Continued sales analysis and performance 

throughout the year observing close 

competition, the industry and general 

trends. 



POP 
CASE 

CLIENT 

PROJECT 

DETAILS 

P&G / NEW ACE & LAVENDER PRODUCTS 

Strategic brand alignment at point-of-

purchase focused on trending scent to 

promote a sense of balance and wellness 

tied to a clean home. 

First time introduction within the US market 

of a scale project which included a brand 

alignment by scent as a test for a 

successful product trial call to action. 




